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 New campaign developed to increase smokefree events and 
spaces in Cheshire and Merseyside  

 Campaign, branding and resources developed  

 Regionally: 35 pieces of media coverage across Cheshire and 
Merseyside providing over 1.6million opportunities for Cheshire 
and Merseyside public to hear/see the campaign and a PR value 
of over £31,000 

 Nationally: 7 TV appearances with a PR value of over £130,000 
and providing over 3million opportunities for people to see the 
campaign 

 Estimated that over 35,000 people benefited from at least 13 
Smokefree Summer events over school holidays in Cheshire and 
Merseyside 

 27 tweets appearing on 17,129 twitter feeds, resulting in 480 
actions such as re-tweets and clicking to find out more 

 

 

Smokefree Summer campaign in Cheshire and Merseyside 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Cheshire and Merseyside Smokefree Summer Campaign Summary 
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Background 
 
Tobacco Free Futures was tasked by Cheshire and Merseyside tobacco commissioners and 
CHAMPS to run a new campaign to increase the number of smokefree spaces and events across the 
region during summer 2015. Tobacco Free Futures created the campaign Smokefree Summer which 
is a campaign that aims to protect everyone from the harm caused by smoking and tobacco during 
the 2015 summer holidays by reducing the number of public places adults smoke in front of children 
and increasing the number of healthy smokefree family events, and family-friendly public places. 
 
Smoking is passed on from generation to generation, with adults acting as role models for children 
and young people. By making spaces smokefree the campaign promoted and reinforced healthy 
behaviour, helping motivate parents to stop smoking, reduce litter, reduce exposure to role models 
who smoke and help everyone to see the benefits of smokefree, healthy community spaces. The 
campaign was part of a wider movement across the region and UK (for example smokefree touchlines 
and play areas), to denormalise smoking around children.  
 

The campaign aimed to: 
 

- Increase the number of smokefree, healthy spaces and events across Cheshire and 
Merseyside 

- Increase acceptance and support of smokefree events amongst the public  
- Educate smokers and non-smokers about the benefits of healthy smokefree community 

spaces 
- Gently remind adults of the dangers of smoking 

 

Local Survey Work 
 

 Research took place between June 24 and July 8 in 8 local authority town centres across C&M to 

ascertain levels of support for smokefree outdoor spaces, specifically where children are present. 100 

people in each local authority were asked the questions below. The sample was split 50/50 male 

female and 5-1 non-smoker to smoker. The results of the 1000 people questioned in C&M are below 

highlighting that 83% of people support smokefree events where children are present, with only 5% 

opposed. The researchers were independent and didn’t reveal the name of the TFF organisation or 

the campaign until after the interview.  

 
 
 
 
 
  
 

Cheshire and Merseyside smokefree spaces survey results  
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Branding  
 
TFF created a smokefree summer brand which consisted of a strong recognisable smokefree summer 
general campaign logo, a smokefree summer logo for each local authority and a ‘flower family’ of 
brand elements to use on different materials and brand guidelines to allow local authorities to design 
further materials if needed.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Materials and campaign resources  
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 

 
 
 
 
 
 
 
 
Local survey work 
 
 
 
 

TFF created a series of materials to support the campaign and 
local authorities involved which consisted of two different types 
of posters to use at events and spaces, stickers to handout to 
children at events, branded balloons, t-shirts, feather flag 
banners and flower hats for staff attending at events.  
 
All the materials were branded and incorporated the flower 
design which made them recognisable at events, attracted 
attention from children and was very well received by both 
members of the public and colleagues. The designs were 
intentionally child focused to reflect the campaign helping to 
protect children. The fun aspect was designed to diffuse any 
potential altercations with the public. 
 
TFF put together a dedicated online resource hub where 
smokefree summer colleagues could go to and download 
materials and helpful resources including: 
 

 a campaign FAQ 

 social media briefing 

 detailed councillor outdoor smokefree space briefing 

 local statistics and key facts document 

 local case studies of supportive members of the public 

 template press releases 
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Events  
 
TFF asked each local authority to identify an event in their area that they would like to make 
smokefree and speak to the event organiser to confirm that they would be happy to implement a 
smokefree policy. TFF then spoke to each event organiser to arrange logistics and two members of 
the smokefree summer team attended the event to coordinate the smokefree summer event, ensure 
campaign branding was prominent, speak to media, talk to members of the public about smokefree 
summer and politely ask anyone who was smoking to smoke away from the event to protect children. 
 
The smokefree summer team attended the following smokefree events in C&M: 

 

 
Estimated over 25,000 people benefited from at least 13 Smokefree Summer events over school 
holidays in Cheshire and Merseyside. This is a conservative estimate as the toolkit was designed to 
be used by anyone at local authorities to enable them to make events smokefree. 
 

Social media activity 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Event name Date Estimated 
attendance 

Number of 
challenges 

(asking 
people to not 

smoke) 

Number of 
refusals to 
follow the 
smokefree 

policy 

TFF 
attendance 

St Helen's Beach Launch 
Event (one month, 500 per 
day) 

23/07/2015 15,000 13 0 Yes 

Family fun day in Northwich 01/08/2015 800 11 0 Yes 

Superhero Day in St Helens  01/08/2015 100 ? ? No 

VPX  Warrington every 
Tuesday 

04/08/2015 

2000 at first 
event – 

estimate of 
8000 in total 

1 0 
Yes for one 

event 

Knowsley  Feel Good 
Festival 

08/08/2015 200 5 0 Yes 

Summer Streets in St Helens  
 

07/08/2015 
-08/08/2015 

Unconfirmed Unconfirmed Unconfirmed No 

Wirral Egremont Festival  09/08/2015 Unconfirmed Unconfirmed Unconfirmed No 

The Youth and Community 
Partnership's Soapbox 
Entrepreneur and Music 
Festival 

12/08/2015 600 20 1 Yes 

Pirates and Princesses Day 
in St Helens 

15/08/2015 100 ? ?  

Queen's Park family fun day 
in Crewe 

16/08/2015 1000 15 1 Yes 

TFF had a strong presence on Twitter throughout the campaign so that people 
could follow activity over summer. TFF tweeted images of people supporting the 
campaign at events and in the street survey. Figures from the survey and 
encouraged people to attend a smokefree event.  
 
Results of tweets sent from the TFF account include: 
 

 27 tweets from TFF Twitter account 
 17,109 impressions (number of twitter feed appearances) 
 480 actions (Favourited tweets, clicks, comments etc) 

 59 re-tweets  



5 
 

Media Coverage 
 
TFF put together a local press release for each of the eight local authorities to launch the smokefree 
summer campaign and highlight local support through the survey results and a local case studies. 
Local case studies of a supportive local person and a photo were collected by TFF when taking 
survey results in each locality. This helped create positive support from day one through the media. 
TFF also put together a regional press release to launch the campaign at a Cheshire and Merseyside 
level and sold this into media. If at this time a smokefree event was confirmed, it was promoted within 
these press releases.  
 
Throughout the whole of summer TFF worked with local authorities to send out post-event press 
release after each smokefree summer event to highlight a successful smokefree event that was well 
received by local people, along with a second case study from the event. This generated 14 case 
studies that could be used again in the future. 
 
The campaign was well received in the media with 42 pieces of coverage including BBC North West, 
CBBC Newsround, BBC National News, BBC Radio Merseyside, Radio Warrington, St Helens 
Reporter, Prescot & Knowsley Reporter, Wirral News, Warrington Guardian, St Helens Star, 
Northwich, Winsford & Middlewich Guardian, runcornandwidnesworld.co.uk and warrington-
worldwide.co.uk. Media coverage has provided over 1.6m opportunities for Cheshire and Merseyside 
residents to hear about the smokefree summer campaign and in total over 4.6 million opportunities in 
the North West and Nationally to hear about the campaign.  
 

Cheshire and Merseyside regional coverage: 
 

Media Type Stories Opportunities To 
See 

PR Value Att. PR Value* 

Newspaper Articles 12 1,175,727 £25,180 £19,436 

Online Articles 21 368,403 £2,537 £2,007 

Radio Interviews  2 63,588 £3,665 £3,665 

Totals: 35 1,607,718 £31,382 £25,108 

 
 

 
North West and National coverage  
 

Media Type Stories Opportunities To 
See 

PR Value Att. PR Value* 

TV 7 3,007,155 136,177 130,820 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

*Estimated cost generated directly by TFF input e.g. from the template press release, photo, quote etc. 

*Estimated cost generated directly by TFF input e.g. from the template press release, photo, quote etc. 

Prescot and Knowsley Reporter 
05.08.15 

Northwich, Winsford and 
Middlewich Guardian 02.09.15 

Warrington Worldwide 07.08.15 
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Evaluation of campaign - Summary of success 
 

 The campaign was well received, clear and has started to become a recognisable brand with 
colleagues and members of the public in Cheshire and Merseyside. The branding will be 
available in the future 

 Local authorities worked well engaging local events to take part, with events taking place in 
the majority of areas 

 Pre-event PR gave notice to members of the public attending smokefree events and post-
event PR highlighted the events’ successes and provided an opportunity to get the campaign 
messages into the public domain 

 Using case studies worked well to highlight local support and can be used in the future 

 Market research beforehand as it helped to quote percentage of supportive local people  

 Social media worked well to engage partners, stakeholders and members of the public, with a 
high level engagement with campaign updates 

 Allowing e-cigarettes at outdoor events worked well to give a positive message to adults who 
are quitting and renormalise quitting behaviour. Equally allowing local authorities to decide on 
e-cigarette policy with the organiser allowed for local policy to be followed 
 

Areas of learning 
 

 Event organisers need more notice to make their events smokefree to allow the smokefree 
policy to be included on all marketing for the event. Now the campaign is up and running this 
can be given for the 2016 campaign 

 Local authority communications teams have limited capacity, therefore longer lead times need 
to be given for press releases to be signed off 

 Having local stop smoking services for some events worked well when speaking to adults 
who would like advice or would like to quit. Perhaps this could be an element of all the 
smokefree summer events next year if the campaign is run again. This is not a quitting 
campaign, however, it does remind adults of the dangers of smoking and can motivate them 
to become smokefree 

 Need to ensure that we have a high level of smokefree branding when campaign is 
advertised, on booking, at the entrance to the event and throughout the whole smokefree 
area. At large events this was challenging due to the scale of the area 
 
 

Opportunities if the campaign is re-run 

 There is a great opportunity for local authorities to build on the success of smokefree 
summer, using the campaign as a catalyst for change across GM. Larger events could 
become smokefree now that the campaign has been tried and tested at smaller events. Next 
year localities could make more events, bigger events and designated spaces smokefree for 
summer. One locality in the North West made all of their council events smokefree in the 
North West and this is an option that we would recommend, along with encouraging privately 
run events to also become smokefree. Larger events and increased activity would provide 
more opportunities for local people to see the campaign, gain more PR coverage and 
normalise smokefree events for children 

 If larger events were to become smokefree there is a need for more smokefree summer 
promotional materials e.g. feather flags, brand ambassador costumes and balloons 

 Some members of the public mentioned that daffodils do not grow in the summer which 
presents an opportunity to improve the costume, perhaps incorporating the smokefree flower 
family characters into headwear for brand consistency  

 Balloons worked well as a giveaway at events but more activities could be used to entice 
young children into learning about the campaign. Options and ideas include face painting the 
smokefree summer flower family, a smokefree summer game, a colouring competition, a 
flower hunt with a smokefree quiz as clues. The more engaging the activity, the longer that 
parents will stop to talk to brand ambassadors  

 Opportunity to make large events smokefree but allow a smoking area out of view from 
children. This eliminates the problems caused at large events where it is not easy for 
members of the public to leave the event and return after a cigarette 


